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AUDIENCE

WILL PLACE PRIMARY SUPPORT ON AUDIENCE OF HISPANIC MALE

SMOKERS LA-24

e HISPANIC MALES SIGNIFICANTLY MORE LIKELY TO SMOKE IN
GENERAL THAN THEIR FEMALE COUNTERPARTS

INCIDENCE OF SMOKING
MALE INDEX FEMALE INDEX

TOTAL
TOTAL POPULATION 26% 28% (108) 25% ( 96)
[TOTAL HISPANICS 15 19 127) 12 ( 80) |

SOURCE: MDI CIGARETTE TRACKING STUDY, 10/93

HISPANIC MALES ALSO MORE LIKELY TO SMOKE MARLBORO THAN
HISPANIC FEMALES
71% OF MARLBORO'S HISPANIC FRANCHISE IS MALE

TOTAL HISPANIC
HISPANIC MARLBORO
ADULTS SMOKERS INDEX
MALE 48.93% | 71.00% | (145)
FEMALE 51.07 29.00 ( 56)

SOURCE: 1992 SMRB DOUBLEBASE

IMPORTANT TO EMPHASIZE LA-24 SEGMENT TO PROTECT FUTURE
OF MARLBORO HISPANIC FRANCHISE

e ACCORDING TO PHILIP MORRIS CONTINUOUS SMOKER
TRACKING, SHARE AMONG LA-24 SEGMENT HAS DECLINED

TO 52%
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AUDIENCE (CONT'D)

WILL PLACE SECONDARY EMPHASIS ON MALES 25-34 TO RE-INFORCE
BRAND CHOICE AMONG CURRENT SMOKER BASE

ACCORDING TO PHILIP MORRIS CONTINUOUS SMOKER TRACKING,
SHARE AMONG 25-34 SEGMENT REMAINS STRONG AT 45%

WILL PLACE TERTIARY SUPPORT ON HISPANIC FEMALE SMOKERS LA-34

DO NOT WANT TO IGNORE THE YOUNGER HISPANIC WOMEN WHO
COMPRISE UP TO 30% OF MARLBORO'S HISPANIC BUSINESS
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AUDIENCE (CONT'D)

EMPHASIS WILL BE PLACED AGAINST SPANISH-DOMINANT AND BI-LINGUAL

HISPANICS
REPRESENT THE MAJORITY OF HISPANIC SMOKERS

% HISPANIC SMOKERS BY HOUSEHOLD LANGUAGE
MDI _CIGARETTE TRACKING STUDY, 10/93

SPANISH DOMINANT 59%
BI-LINGUAL 21%
19%

ENGLISH DOMINANT

ALSO REPRESENT THE BULK OF NEW IMMIGRANTS

IMPORTANT TO REACH THEM EARLY AS THEY SHAPE THEIR
BRAND PREFERENCES IN THE U.S.

LANGUAGE PREFERRED
AMONG FOREIGN-BORN HISPANICS
1992 YANKELOVICH

LIVED IN U.S.
LESS THAN 10 OR
10 YEARS MORE YEARS
SPANISH 71% 46%
BOTH EQUALLY 25 47
ENGLISH 4 7
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AUDIENCE (CONT'D)

NONETHELESS, WE CANNOT IGNORE HIGHER INCOME, ENGLISH-DOMINANT
HISPANICS, AS THEY ARE CONSIDERABLY MORE LIKELY TO BE HEAVY

HISPANIC SMOKERS

e IMPORTANT TO REACH THEM WITHIN CULTURALLY RELEVANT

ENVIRONMENT

PROFILE OF HISPANIC CIGARETTE SMOKERS
BY LEVEL OF USAGE
% OF CIGARETTES SMOKED PER DAY

MEDIUM/

VERY HEAVY HEAVY LIGHT

40+ 30-39 20-29 10-19 5.9 <5

/DAY /DAY /DAY /DAY /DAY /DAY
HH LANGUAGE 31% 26% 24% 17% 18% 7%
ONLY ENGLISH 30 31 31 27 23 25
MORE ENGLISH 5 8 9 9 10 11
BOTH 20 22 16 27 29 24
MORE SPANISH 14 13 20 19 20 33
ONLY SPANISH
HH INCOME -
$50,000+ 20 26 16 15 8 9
$25-49,000 18 28 23 34 31 28
$10-24,999 31 21 32 25 36 41
<$10,000 5 14 20 11 12 16

SOURCE: HISPANIC INFOSOURCE BY NUSTATS, INC.

NOTE: THIS CHART DOES NOT PROVIDE PERCENTAGE OF TOTAL HISPANICS
IT SIMPLY PROVIDES

WHO ARE HEAVY, MEDIUM OR LIGHT SMOKERS.

A PROFILE OF HEAVY/MEDIUM/LIGHT HISPANIC SMOKERS BY

LANGUAGE AND INCOME

9829820902
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BUDGET SUMMARY

OUTDOOR

MAGAZINES
SUPPLEMENTS
NEWSPAPERS

TOTAL

SOV SO§
$1,617.4M 4%
264.8 12
129.6 6
186.2 8
$2,198.0M 100%
6-
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OUTDOOR
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OUTDOOR

MARCH
e REPLICATED MARLBORO'S 1993 HISPANIC OOH LEVELS OF A #50
SHOWING IN 8-SHEETS AND BUS SHELTERS (IF AVAILABLE)

e ONLY EXCEPTION WAS MIAMI, WHERE WE RAN A #25
SHOWING OF 8-SHEETS AND BUS SHELTERS PER THE
MARKET SPECIALIST RECOMMENDATION
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OUTDOOR
JUNE-DECEMBER
RECOMMEND PURSUING OOH EFFORT WITHIN THE TOP 20

[ ]
HISPANIC MARKETS
ACCOUNT FOR CORE OR 78% OF TOTAL U.S. HISPANIC

POPULATION
REPRESENT 37% OF TOTAL MARLBORO VOLUME

[ ]
¢ MARLBORO HISPANIC VOLUME NUMBERS BY MARKET
CURRENTLY UNAVAILABLE

ALSO RECOMMEND FOCUSING ON FIVE ADDITIONAL HISPANIC
MARKETS THAT HAVE A HISPANIC POPULATION CONCENTRATION

GREATER THAN 30%
HISPANICS LIKELY IMPACTING MARLBORO VOLUME/SHARE

CHANGES
SALINAS, LAREDO, ODESSA-MIDLAND, EL CENTRO AND

LUBBOCK
e ACCOUNT FOR AN ADDITIONAL 3% OF TOTAL
HISPANIC POPULATION

162982099z
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OUTDOOR

JUNE-SEPTEMBER

OO WU W -

11
12
13
14
15
16
17
18
19
20

24
28
30
31
32

Total

% OF TOTAL
U.S. % OF TOTAL MSA %
HISPANIC HISPANIC MARKET CONTRIBUTION
RANK MARKET POPULATION POPULATION POPULATION TO VOLUME

Los Angeles 5,468.6M 21.9% 33.7% 4.5%
New York 3,054.7 12.2 16.0 8.0
Miami 1,201.8 4.8 34.7 1.4
San Francisco 1,008.9 4.0 16.1 2.0
Chicago 998.7 4.0 11.4 2.5
Houston 898.4 3.6 21.7 1.5 B
San Antonio 893.2 3.6 48.3 0.3
McAllen-
Brownville 654.3 2.6 86.9 (A)
Dallas/Ft. Worth 635.2 2.5 13.1 2.0
San Diego 579.8 2.3 21.9 1.4
Fresno 545.3 2.2 36.2 0.8
Albuquerque 542.1 2.2 35.8 0.4
El Paso 538.3 2.2 69.2 (B)
Sacramento 479.1 1.9 15.4 1.7
Phoenix 468.8 1.9 16.5 1.3
Philadelphia 322.6 1.3 4.4 2.9
Denver 312.3 1.3 11.7 2.3
Corpus Christi 296.9 1.2 56.0 (A) )
Boston 260.8 1.0 . 4.4 2.7
Washington, D.C. 253.8 1.0 " 5.4 1.6
Salinas 199.0 0.8 30.7 ©
Laredo 142.9 0.6 93.9 (A)
Odessa-Midland 134.3 0.5 34.3 0.6
El Centro, CA 126.3 0.5 54.0 (D)
Lubbock 122.9 0.5 31.3 (B)

20,139.0M 80.6% 37.9%

McAlien-Brownsville, Corpus Christi and Laredo part of San Antonio TA

(A)
(B)
©
(D)
(E)

El Paso part of Albuquerque TA
Salinas part of San Francisco TA
El Centro part of San Diego TA
Lubbock part of Odessa-Midland TA
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OUTDOOR
JUNE-DECEMBER

e FOR PURPOSES OF OOH BUY, RE-ARANGED RECOMMENDED. MARKET LIST BY

TRADING AREA

% OF TOTAL
U.S. % HISPANIC
HISPANIC HISPANIC OF TOTAL
POP. (M) POP. MARKET
LOS ANGELES
- LOS ANGELES 4,722.6 19.0% 30.8%
- RIVERSIDE/SAN BERNARDINO 746.0 2.9 34.2
NEW YORK
- NEW YORK 3,054.7 12.2 16.0
- NEW JERSEY 699.3 2.7 20.0
MIAMI 1,201.8 4.8 34.7
SAN FRANCISCO
- SAN FRANCISCO 1,008.9 4.0 16.1
- SAN JOSE N/A N/A N/A
- SALINAS 199.0 8.0 30.7
CHICAGO 998.7 4.0 11.4
HOUSTON 898.4 3.6 21.7
SAN ANTONIO
- SAN ANTONIO ' 893.2 3.6 48.3
- McALLEN-BROWNSVILLE 654.3 2.6 86.9
- CORPUS CHRISTI 296.9 1.2 56.0
- LAREDO 142.9 6.0 93.9
DALLAS
- DALLAS 635.2 2.5 13.1
- FT. WORTH N/A N/A N/A
SAN DIEGO ' o
- SAN DIEGO 579.8 2.3 21.9
- EL CENTRO, CA 126.9 5.0 54.0
FRESNO 545.3 2.2 36.2
ALBUQUERQUE
- ALBUQUERQUE 542.1 2.2 35.8
- EL PASO 538.3 2.2 69.2
SACRAMENTO 479.1 1.9 15.4
PHOENIX 468.8 1.9 16.5
PHILADELPHIA 322.6 1.3 4.4
DENVER 312.3 1.3 11.7
BOSTON 260.8 1.0 4.4
WASHINGTON, D.C. 253.8 1.0 5.4
ODESSA-MIDLAND o
- ODESSA-MIDLAND 134.3 5.0 = 34.3
- LUBBOCK 122.9 5.0 g 31.3
o
(0%,]
N
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. OUTDOOR
JUNE-DECEMBER
RECOMMEND ADDITIONAL 5-MONTH PRESENCE STARTING IN JUNE

e COVER EVERY MONTH WITH THE EXCEPTION OF SEPTEMBER
AND NOVEMBER

RECOMMENDED LEVELS AND FORMATS TAKE INTO ACCOUNT
INPUT OF MARKET SPECIALISTS

e 84% OF DOLLARS CURRENTLY ALLOCATED TO HISPANIC
OOH FALL WITHIN MARKETS THAT HAVE BEEN VISITED BY

OUR SPECIALISTS

MARKET $M % TOTAL

LOS ANGELES $387.1M 24%
. ' NEW YORK/NEW JERSEY 548.4 34
MIAMI 87.9 5
SAN FRANCISCO/SAN JOSE 77.9 5
CHICAGO ‘ 48.6 3
HOUSTON 56.9 4
SAN ANTONIO 32.1 2
DALLAS/FT. WORTH 36.6 2
SAN DIEGO 41.3 2
SACRAMENTO 9.9 1
PHILADELPHIA 14.2 1
DENVER 16.5 1

TOTAL $1,357.4 84%

e WILL CONTINUE TO FINE TUNE RECOMMENDATION AS NEEDED AS
OTHER MARKETS ARE VISITED AND ABOVE MARKETS REVISITED

LEO BURNETT
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OUTDOOR
JUNE-DECEMBER
RECOMMENDED LEVELS

. e IN NEW YORK, RECOMMEND #125 SHOWING FOR JUNE AND #150 FOR

JULY THROUGH DECEMBER
e AGGRESSIVE LEVEL NECESSARY TO COMBAT NEWPORT'S HIGHLY
VISIBLE #100 SHOWING YEAR-ROUND 8-SHEET PRESENCE IN THE

MARKET
e JUNE'S SHOWING LEVEL IS LOWER DUE TO UNAVAILABILITY
OF BUS SHELTERS BECAUSE OF THE WORLD CUP

RECOMMEND #75 SHOWING IN ALL OTHER MARKETS WITH A
POPULATION OF 550M OR MORE HISPANICS ,
e INCLUDES LOS ANGELES, RIVERSIDE/SAN BERNADINO, NEW JERSEY,

MIAMI, SAN FRANCISCO/SAN JOSE, CHICAGO, HOUSTON, SAN
ANTONIO, McALLEN-BROWNSVILLE, DALLAS/FT. WORTH AND SAN

DIEGO
TOGETHER WITH NEW YORK, COMPRISE 62% OF ALL U.S.

HISPANICS
LEVEL WILL ALLOW MARLBORO TO ACHIEVE 91% REACH OF
HISPANIC SMOKERS WITHIN EACH MARKET
WHILE COMPETITIVE DATA IS SKETCHY, BELIEVE THIS LEVEL WILL
. ALLOW MARLBORO TO ESTABLISH LEADERSHIP
e IT IS UNLIKELY THAT ANY ONE COMPETITOR WILL BE MORE
VISIBLE THAN MARLBORO ON ANY GIVEN MONTH AND

HIGHLY UNLIKELY THAT ANY WILL HAVE A STRONGER
PRESENCE THAN US OVER THE COURSE OF THE YEAR

RECOMMEND #50 SHOWING IN MARKETS WITH A POPULATION OF 250M

TO 549M HISPANICS
INCLUDES FRESNO, ALBUQUERQUE, EL PASO, SACRAMENTO,
PHOENIX, PHILADELPHIA, DENVER AND BOSTON

COMPRISE AN ADDITIONAL 15% OF ALL HISPANICS LIVING IN
U.S.

#50 SHOWING LEVEL SHOULD CONTINUE TO ALLOW MARLBORO TO
DOMINATE THESE LESS COMPETITIVE MARKETS

e FOR NOW, RECOMMEND AGAINST PURSUING A HISPANIC OOH PRESENCE
IN WASHINGTON, D.C., THE 20TH LARGEST HISPANIC MARKET IN THE

U.S.
e HISPANIC POPULATION IN WASHINGTON, D.C. IS HIGHLY DISPERSED
AND TO THE BEST OF OUR KNOWLEDGE, NO "HISPANIC"
LOCATIONS ARE AVAILABLE
LEO BURNETT

-14-
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OUTDOOR
JUNE-DECEMBER
RECOMMENDED LEVELS

RECOMMEND #25 SHOWING IN SALINAS, LAREDO, EL CENTRO,

ODESSA-MIDLAND AND LUBBOCK

TOGETHER THESE MARKETS ONLY ACCOUNT FOR 3% OF

ALL U.S. HISPANICS _

¢ HOWEVER, WITHIN EACH OF THESE MARKETS HISPANICS
COMPRISE AT LEAST 30% OF THE POPULATION

e BELIEVE #25 HISPANIC SHOWING SHOULD BE SUFFICIENT TO
ESTABLISH AND SUSTAIN MARLBORO AWARENESS IN EACH
OF THESE MARKETS

e TAKES INTO ACCOUNT VERY LIMITED COMPETITIVE
ACTIVITY IN THESE MARKETS AND MARLBORO
HISPANIC BUDGETARY LIMITATIONS

-15-
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OUTDOOR
JUNE-DECEMBER
RECOMMENDED FORMATS

BASED ON RECOMMENDATION OF MARKET SPECIALISTS,
RECOMMEND A MIX OF 8-SHEETS AND 30-SHEETS IN MOSTLY ALL

®
MARKETS, AS WELL AS BUS SHELTERS WHERE AVAILABLE
BIGGER IS BETTER |

e 30-SHEETS PROVIDE A BETTER FIT FOR THE
MARLBORO CREATIVE MESSAGE, WHILE ALLOWING

FOR AROUND-THE-CLOCK PRESENCE
8-SHEETS ARE NOT ILLUMINATED AT NIGHT - .

DIVERSITY IS IMPORTANT

e OUR GOAL IS TO DOMINATE THE MARKETPLACE AND
DIVERSITY IS KEY IN ACHIEVING THIS OBJECTIVE

e ATTEMPTED TO PLAN ON AT LEAST TWO TYPES OF
UNITS IN EVERY MARKET BASED ON AVAILABILITY

e IN EVERY MARKET, WE ARE ALSO REACTING TO SERVICE .
PROBLEMS IDENTIFIED DURING RECENT TRIPS

e E.G., RECOMMEND ELIMINATING 8-SHEET PRESENCE IN
MIAMI DUE TO RECENT PROBLEMS WITH ACKERLEY

L629820907
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